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ABSTRACT  

Covid – 19 pandemic has been spread dramatically during 

the past three years. Its effects have changed the ordinary 

lives of millions of people worldwide. According to World 

Health Organization (1), 6.137.553 people died since the 

pandemic’s outbreak, while the total amount of confirmed 

cases is 485.243.022 (2). Apart from the above negative 

impact on the health department, Covid – 19 pandemic 

has caused several problems in the trade and economic 

world. Poverty and unemployment have been rapidly and 

globally increased since the beginning of the coronavirus 

pandemic. One of the major economical markets that were 

seriously “hurt” by this pandemic is the Tourism Industry. 

According to (3), 100.8 million people, working in the 

tourism industry, have lost their occupations during the 

past three years. Greece is one of the most favorite tourist 

destinations. From a long-term point of view, services 

make up around 70% of total GDP. Hence, the Greek 

tourism market was severely “injured” because of Covid – 

19 pandemic. The purpose of the current paper is to study 

the impact of the Coronavirus pandemic on the Greek 

tourism industry. The methodology that will be used is the 

literature selection of papers, studies, articles, and 

journals retrieved from online bibliographic databases.  
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INTRODUCTION 

Covid – 19 virus, also known as Coronavirus, is a contagious disease that is caused by Severe 

Acute Respiratory Syndrome Coronavirus 2 (SARS-CoV-2). The first known case was identified 

in Wuhan, China, in November 2019(4). Afterward, the disease has been dramatically spread 

worldwide, leading to an ongoing global pandemic crisis. The World Health Organization 

(WHO) officially declared COVID-19 a pandemic on the 11th of March 2020.  

During the past 20 years, the world has experienced several diseases, which affected the tourism 

industry. According to (5) SARS virus created a short-term crisis, which had significant effects 

on tourism in China. Moreover, (6) suggested that the foot and mouth disease decreased tourism 

expenditures in the United Kingdom. (7) explore the effect of SARS disease on tourist arrivals in 

Asia. They discovered that tourist arrivals rapidly decreased in SARS-affected countries. 

Similarly, (8) discovered the negative impact of SARS on tourist arrivals in SARS-affected 

countries. Last but not least, (9) examine Malaria, Yellow Fever, Dengue, and Ebola’s effect on 

tourist arrivals in affected countries. They discovered that those diseases caused a significant 

decline in tourism arrivals. Especially, Malaria risk in-country leads to a 47% decrease in tourist 

arrivals.  

The coronavirus pandemic has been changing the global economy for the past three years. One 

of the economic sectors that were mostly “injured” by the Covid – 19 pandemic, is the tourism 

industry (10). The rapid spread of the virus has forced many governments to apply very strong 

measures, often referred to as lockdown. Lockdown has caused the breaking of the links of 

tourist services, such as transportation, hospitality, hotel business, tourist attractions, museums, 

restaurants and bars, travel agencies, and tourist guides (11). Hence, millions of people working 

in the tourism industry have lost their jobs unexpectedly (more than 100.8 million jobs lost) (12). 

Greece is a country located in Southeast Europe that is very popular as a favorite tourist 

attraction in both its variants, not only its mainland but also its islands (13). The Gross Domestic 

Product (GDP) of Greece is distributed in three major sectors: agriculture, industry, and services. 

Figure 1 shows the distribution of GDP (on percentage) across economic sectors from 2010 to 

2020. From a long–term point of view, services contribute around 70% of the total GDP (14). 
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Figure 1. Greece: Distribution of GDP across economic sectors from 2010 to 2020 (15) 

Hence, services (and more specifically tourist services) play a very important role in the 

economical “life” of Greece. The aim of the current paper is to study the effect of the 

Coronavirus pandemic on the Greek tourism industry. The methodology that will be used is the 

literature selection of papers, studies, articles, and journals retrieved from online bibliographic 

databases (such as Science Direct and Google Scholar). Finally, this paper hopes to trigger future 

research in the field of the tourism industry.  

Covid – 19 Impact on the Greek Tourism Sector 

Except for the negative impact on people’s health, Covid – 19 pandemic has led the tourism 

industry to a huge decrease. As it is already said the rapid spread of the virus has forced many 

governments to apply very strong measures, such as the lockdown measure. From the same point 

of view, the Greek government has applied the lockdown measure several times during the past 

three years. More specifically, the first lockdown started on 23 March 2020. From that date, 

movement outside the house was permitted only for seven types of reasons (16):  

1. Moving to or from someone’s workplace during working hours 

2. Going to the pharmacy or visiting a doctor 
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3. Going to a food store (supermarket) 

4. Going to the bank for services that cannot be done online 

5. Assisting a person in need of help 

6. Going to a major ritual (funeral, marriage, baptism), or movement, for divorced parents, is 

essential for contact with their children 

7. Moving outdoors for exercising or taking one’s pet out, individually or in pairs 

The above measures kept the spread of the disease as well as the number of deaths to a very low 

level; as a result, Greece was credited internationally as one of the safest (Covid-free) countries 

in all of Europe (17; 18; 19). These restrictions were extended until the 4th of May 2020, when 

Greece began to gradually lift restrictions on movement and restart business activity. However, 

the Greek government placed new measures and restrictions on movement and business from 7 

November 2020 (20). These measures eased on the 3rd May of 2021 when the government 

announced that from the 14th of May Greece, including its islands, would be opened to tourists 

from several countries (21). 

As a result, Covid – 19 pandemic caused a severe decrease in the tourism industry of Greece. 

More thoroughly, the Institute of Greek Tourism Confederation (INSETE) announced that 

country’s travel receipts in 2020 decreased by 76.5% compared to 2019 (22). In addition, 

INSETE presented the following effects of Covid – 19 pandemic on Greece’s tourism industry in 

2020 (23, 24): 

• International arrivals at Greek airports were reduced by 72.5%, compared to 2019. In other 

words, international arrivals at Greek airports reached 5.9 million against 21.5 million during the 

same period in 2019. 

• International road arrivals were reduced by 78.7% compared to 2019 (international road 

arrivals reached 2.6 million instead of 12.3 million in 2019). 

• Cruise arrivals dropped by 99% compared to 2019 (cruise arrivals reached 64 thousand 

compared to 1.5 million in 2019). 
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• Domestic arrivals at Greek airports were reduced by 61.4%, reaching 3.1 million instead of 

8.1 million in 2019. 

• In coastal shipping, there was a 50% reduction in the number of domestic travelers (9.4 

million travelers instead of 18.8 million travelers in 2019). 

• Hotel revenues dropped by 78.1% (1.8 billion euros instead of 8.3 billion euros in 2019). 

• Arrivals to Greek hotels were reduced by 69.3% compared to 2019, while overnight stays 

dropped by 73.2% compared to 2019. 

• The number of employees in accommodation was reduced by 8% compared to 2019 (396 

thousand employees instead of 429 thousand during 2019). 

As it has been mentioned before, on 14th May 2021 Greece eased its measures and re-opened for 

tourists from several countries. As a result, Greece gained the opportunity to recover, at some 

point, from the huge reduction in the tourist economy due to Covid – 19 pandemic. According to 

the Tourism Minister of Greece, HarisTheoharis, “Greek tourism, thanks to both foreign and 

Greek travelers, has been given a vote of confidence in the Greek summer” (25). More 

thoroughly, the results for Greece’s tourist season for the year 2021, are the following (26): 

▪ International arrivals were increased by 96.8% compared to 2020 (14.3 million arrivals in 

2021) and they were decreased by 41.2% compared to 2019. 

▪ Tourism revenue came to 10.195 billion euros compared to 4.213 billion euros in 2020 and 

17.568 billion euros in 2019. 

▪ International road arrivals were increased by 50.5% compared to 2020 (international road 

arrivals reached 3.9 million instead of 2.6 million in 2020) and they were decreased by 67.9% 

compared to 2019 (12.3 million). 

▪ Cruise arrivals dropped by 75% compared to 2019 and they increased by 1973% compared to 

2020. 

▪ Domestic arrivals at Greek airports were reduced by 40.8% compared to 2019(reaching 4.8 

million instead of 8.1 million in 2019) and they were increased by 63.3% compared to 2020. 
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▪ Hotel revenues dropped by -34.9% compared to 2019 (5.4 billion euros instead of 8.3 billion 

euros in 2019) and they increased by 199.3% compared to 2020. 

▪ The number of employees in accommodation increased by 3.7% compared to 2019 (445 

thousand employees instead of 445 thousand during 2019). 

Figure 2, describes the increase and the reduction of the number of employees, working in the 

tourism industry during the four semesters of 2019, 2020, and 2021. In the first semester of 2021, 

the number of employees dropped by 40% compared to 2019, while in the second semester of 

2021, the number of employees dropped by -21.4%. On the contrary, in the third semester of 

2021, the number of employees increased compared to 2019. 

 

Figure 2. Greece: Number of Employees in the Tourism Industry during the 4 semesters of 

2019, 2020, 2021 (27) 

Opportunities for developing the Tourism Industry in Greece during Covid – the 19 Era 

Although Covid – 19 pandemic has severe negative effects on the global economy as well as the 

global health system (28), there seems to be an opportunity for the development of the Greek 

tourism industry.  

Because of the massive lockdown, many airlines grounded their air crafts, which lessen the 

global air – pollution (29). Similarly, the lockdown situation (less transportation pollution) has 
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rapidly decreased the concentration of NO2 emissions in the air (30). These facts can give a 

chance for people to be environmentally “awaken” (31). Greece has many destinations of 

environmental interest. Hence, this is a great opportunity for the Greek tourism industry to 

develop ecotourism. There are a lot of environmental attractions, such as Central Greece, Evia & 

Skyros, Epirus, Pelion, and Lake Karditsa in Thessaly, where tourists rarely go and where there 

are no crowds (32). So, Greece’s Ministry of Tourism can organize a very attractive marketing 

plan to “seduce” tourists from all around the world to travel to discover the hidden green 

treasures of Greece.  

Moreover, Covid – 19 pandemic has caused insecurity and fear to many tourists all over the 

world. To make tourists feel more secure, safe, and comfortable Greek government (in 

association with the European Union) has established a health protocol for travelers. This 

contains the following elements: 

▪ Greek Digital Covid Certificate: Greek Digital Covid Certificate is proof that a person: a) has 

been fully vaccinated against Covid-19, b) has recovered from Covid – 19, c) has a negative test 

result. It is used for access to venues, leisure activities, and facilities, theater, cinema, gym, 

indoor sports, museums, and restaurants and bars (33). 

▪ EU Digital Covid Certificate: This is an extension of the Greek Digital Covid Certificate, 

issued by the European Union. It has the same features as the Greek Digital Certificate, plus it 

can be used by travelers in EU countries. Holders of EU Digital Covid Certificate are exempted 

from quarantine and testing upon arrival in EU countries unless emergencies require more strict 

protocols (34). 

▪ Covid – 19 Safety Seal. This is used to outline a model for standardized health and safety 

protocols in the tourism services (such as vaccinated personnel, Covid tested personnel, and a 

clean and sterilized environment). A safety seal offers security to visitors to ease their fear of 

getting infected by Covid – 19 or similar viruses and diseases (35).  

In addition, the tourism industry should introduce new features in the organizational culture (36; 

37; 38; 39) as well as the training its personnel (40; 41; 43). Human resource management 

should induct new methods and strategies to prepare the staff for an upcoming crisis, not only in 

the health department but also in general terms of organizational crisis (43; 44;45;46). 
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Last but not least, technological applications and robotics (47) can play a very important role in 

the development of the tourist section in the Covid – 19 era. Apart from the reduction of labor 

costs and improvement of guest experience (48), one of the greatest benefits of the use of 

robotics in the Covid – 19 era, is their contactless function. This feature may increase the sense 

of safety not only from a traveler's point of view but also from the personnel's point of view (49). 

CONCLUSION 

Covid – 19 pandemic has created many difficulties and problems in everyday life. Except for the 

negative impact on people’s health, the Coronavirus pandemic has caused a global economic 

crisis, especially in the tourist industry. Greece is one of the most popular traveling attractions 

worldwide, especially in the summer season. Unfortunately, Covid – 19 has brought a severe 

reduction in the Greek tourism industry which had a serious negative impact (decline) on the 

GDP of the country. Nevertheless, the pandemic can be a change for the Greek tourism industry 

not only to recover but also to be developed in the following elements: ecotourism, marketing 

plan, technology and robotics, the strategy of Human Resource Management, personnel training, 

and safety and health protocols.    
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